Brendan McBryan
portfolio

Investment Offering Memoranda
Real estate offerings requiring branded identities,
fechnical illustrations, datfa presentations,
information graphics, and narrative story

felling layouts. The offerings require continuous
communication and collaboratfion with high
level sfakeholders from concept fo delivery.

NACUBO Brand Identity
Full rebranding of The National Association of
College and University Business Officers.

Residential Real Estate Marketing
Full branded identities and marketfing for
residential developments; including websites,
events, virfual grand openings, signage, motfion
graphics, and digital & print advertising.

The Nanz Company Advertising
Continuation and expansion of brand
advertising for luxury hardware company,
including product photography.

MusicGamingCon2020

Marketfing and technical support for

Virtual Music Gaming Convention in 2020.
Includes heavy production of iferative design
fechnigues fo produce consisfent and varied
markefing materials and identity elerments.

Last Refuge of the Incompetent

A Santfa Barbara, CA Radio Station KCSB
Science Fiction show consisting of weekly
fhemed discussions around a particular
ook, movie, or other artistic work interspersed
with music inspired by said discussion.

Hui No‘eau Visual Arts Center
Working along-side board memlbers and
on-sife marketing managers, the Hui
required a vast array of visual materials.
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INnvestrnent Offering Memoranda

Real estate offerings requiring branded identities, technical illustrations, dafa presentations,
information graphics, and narrative story feling layouts. The offerings require continuous
communication and collaboration with high level stakeholders from concept fo delivery.

The process of creating an
offering memorandum in
the real estate industry is
elaborafe. Ranging from 24
fo 300 pages, they are fast
paced, short-windowed
cormmunications requiring
a full branding effort and
subsegquent maintenance.
Legal and style adjustments
confinue during the sale
window in order fo attract
new potfential investors,

| have creatfed and
directed hundreds of
offering memoranda for
Class A Trophy properties,
lond developments,

and industrial parks.

In addition fo narrative
layouts and local market
research, these pieces
require maps, sife plans,
floor plans, cerials, phofo
manipulation, stacking
plans, and information
graphics. Importantly they
also include the visual
presentatfion of financial and
leasing data that is often
revised on a daily basis.

While the presentation

of this information is ifself
impressive, the real key fo this
process is its flexibility. These
documents are constantly
revised and adjusted

with new information and
updated figures from VPs,
legal departments, and
ofher high level stake holders.
These documents serve as
the main source for ofher
markefing communications.

On this page, you will find
layout examples from

a parficularly complex
offering memorandum
for Miami Tower, a 47 floor
Class ATrophy property

in Miami, Florida.
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The following are cover samples of the hundreds of memoranda | have produced. Each project includes cusfom
logos, colorways, and typography as well as illustrations and visual data presentation in harmony with its identity.
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NACUBO Brand Identity

Full rebranding of The National Association of College and University Business Officers.

Long time client NACUBO was in need
of a brand refresh. The organization
wanted fo pivot away from conservative
cesthefics and make a splash with a
more modern and memorable identity.

We began with current employee surveys
fo defermine how the organization
views ifself. The survey gathered user ) ‘
information on the current fone along NACUBO'S Previous Logo
with inpufs on the new direction.

Using the employee survey
results NACUBO's brand identity A
shiffed fo a bolder and brighter /
oraganisational face. /

With inclusiveness a core pillar of
NACUBO's mission much of the NACUBU NACUBO
rebrand was devoted to clarity and
readability. Our color pallet was
fested and rules for contrast explicitly NACUBO'S New Logo

illustrated for employee use.

In addition 1o the brand elements

and guidelines, deliverables included
femplates for employee use across
multiple departments, such as
PowerPoint Templates, Invoices,
Advertfiserents, Social Media Posts,
language Positioning and Tone of Voice,

NACUBQO's Previous Identity

5 ‘ Like with many established
TH e B groups in this space,

- e | NACUBO fended towards
a reserved style. Efforts 1o
breck info a more dynamic
approach can be nofed.
However, a relionce on navy,
darker hues, and serif fonts
pushed the organization'’s
pranding efforts into a sea of
similar styles.

. S =
BROADEN YOUR REACH

PARTNER WITH NACUBO

2016
NACUBO

TUITION
DISCOUNTING
STUDY

NACUBO

NACUBO

2020-21 NACUBO
Fellows Program

NACU Bo A STRATEGIC BLUEPRINT FOR

ENDOWMENT-RELATED AN INDISPENSABLE ASSOCIATION
CORPORATE OPPORTUNITIES 2019

NACUBO

WINNING
JMBINATION

NACUBO

STUDENT FINANCIAL SERVICES-RELATED
CORPORATE OPPORTUNITIES 2018-2019
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Residential Real Estate Marketing

Full branded identities and marketing for residential developments; including welbsites, events,
virftual grand openings, signage, motion graphics, and digital & print advertising.

The marketing for new modo: your next move.

residential developments
| l . The projected buyer for modo was young urban professionals

offen begins long before
any gr‘oumdb%eoking in the market for their first home. Designed with a modern
‘ n colorful aesthetic, the development cimed to affract

It runs parallel with " itan. d & Ingividual g |
. our next move.
development and ideally v cosmopolifan, dynamic individuals and couples.

all units are sold before the initial “splash” page
buildings completion.

mododc.com af launch

nod

Depending on size and your next move.
sales pace, the marketing
of a parficular property

can last for months.

This requires the updating
and refreshing of visual
styles fo grow and expand in
order fo fake advanfage of
new frends and mediums.

A project will start with a
kick off and research into
the buildings locatfion and
position in the market. From

[elefefofele[ef[ofelel]

NEW HAMPSHIRE AVE (10 PANELS)

there, our creative team sfarts
W'Th ﬂgmiﬂg The bulldimg ROCK CREEK CHURCH (1 PANEL)
and proposing faglines. el

3 ADDITIONAL PANELS FOR BACKUP (NOT FOR IMMEDIATE INSTALLATION)

Then communication
graphics and brand
identity production begins.
Websites, advertisements,
eblasts, and other support
material are all prepared.

construction fence signage installation

fagline exploration

When building construction
completes, events like
Grand Openings(IRL and
Virtual), cocktail parties
and ofher inducements are
planned and markefed.

view floor plans

I have worked with
prokerages on marketing
and selling out dozens

of condominiums and
apartments, typically in the
Waishingfon DC area.

>

initial logo options Y i

Presented are two such
developments. Modo, a
25-unit condominium in

Petworth, and The Tribeca, o
Q9-unif residential apartrment
puilding in NoMa.,

modo  7ooo

floorplan fearsheet
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IRIBECA: DISCOVER A NEW ANGLE ON LIFE

Marketed to chic and luxury minded young professionals, TRIBECA was inspired by the iconic NYC
neighborhood. Built on a base of black and cool grays, a gold pop color was used 1o signal wealth
and status. Marketing included a highlight video and a virfual grand opening event,

40 N STREET, NE

Outopee ] 421752 B @

SALES BEGIN
SPRING 2020

TRIBECA

GROUNDBREAKING

OCTOBER 15TH
11AM-1PM

CONDOMINIUMS

L FROM THE UPPER $400s

RSVP NOW

TRIBECA

40 N ST. NE

YOUR NEW VIRTUAL
BACKGROUND

VIRTUAL GRAND OPENING IN JUNE
INVITE ONLY, SIGN UP FOR EXCLUSIVE ACCESS

ONE + TWO BEDROOM CONDOMINIUMS
FROM THE UPPER $400s

LIVEATTRIBECA.COM
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The Nanz Company Advertising

Continuation and expansion of brand advertising for luxury hardware company, including product photography.

Nanz Globe Ad

For years, Nanz's most
popular advertisement

wass a circular composifion
of catalog imagery (see
sample on opposite page).

The Nanz Globe imagery
wass the next step for this
advertisement campaign.
| designed and created @
process to produce "3D°
globes created with Nanz
products. This process
started with jigs to place
the piece in the correct
position and capture the
image fo later compose.

These up-eveled globe
ads replaced all instances
of the circular ads across
all publications.

| have a special fondness
for this project because
of the physicality of the
production. Created long
pefore common place
digital 3D assets. Each
image was posifioned
and photographed as
seen, and composited
into the final form.

THE NANZ COMPANY
213 EAST 59™ STREET NEW YORK 20 VANDAM STREET NEW YORK 765 N LA CIENEGA LOS ANGELES

BY APPOINTMENT CATALOGUE $20 TEL 212 367 7000 WWW.NANZ.COM
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A sampling of ofther print advertisements for Nanz. The ads appeared in a plethora of Magazines and industry
proadsheets. These include, Absolute Magazine, Architectural Digest, Merchandise Mart,and Veranda magazine.

35 DESIGNS - 16 FINISHES « 8 WEEK DELIVERY 7 OF OUR 32 HARDWARE SUITES 38 OF OUR 3,126 PRODUCTS 39 OF OUR 3,517 PRODUCTS
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Huil No‘eau Visual Arts Center

Working along-side board memioers and on-site marketing managers,
the Hui required a vast array of visual materials.

ART AFFAIR 2016

ANDY WARHOL

Art Affair 2020

ART

'AFFAIR

201 7 ART AFFAR 2018

. THE PARTY OF'

a étrreal Celebration of
“ THE CENTURY

Creativity & Giving

Art Affair Programs, main annual fundraiser and auction event for The Hui

Located on a hisforic

estate in Maui, the
Hui houses multiple
studios, @ museum -
and aWaldorf school, 4 CREATING MEMORIES AT THE HUI
The center positions \
ifself as a hands on
local art community
with a mission 1o i
expand access o E ; ROMANCE
locals and vacationing ' TE 3 ' TRADITION
fourists alike. The
general aesthetic
is one of teaching

HUI

and proselytizing | B 3 o > B WEDDINGS
artistic endeavors. S S s ' ' ELEGANCE

) > — - . 2 S e ' i HISTORIC
Materials produced ~ TIMELESS

consisted of monthly
event flyers, yearly
fundraising event
materials, direct
mailers, signage,
informational vendor
packets, supplemental
logos, and fechnical Hui Weddings marketing material,
illustrations. including new logo, appointment cardss,

signage and advertisements.

The Hui Weddings

Always looking for
more engagement
and use for the
property, the Hui
posifioned the
estate as a wedding
destination. Informed
ifs own identity as

a non-profit art
space, The Hui was
successfully able fo
engage a previously
untapped audience .
of potential custormers e
without s‘rr@yin g unique Maui wedding ence today!
from its mission.

HUI

WEDDINGS

HUI

WEDDINGS

TO HAVE & TO HOLD

s memories at Hui No‘eau.

from private wmlr\
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On behol o he

WELCOME!

MAHALO

MAHALO TO OUR 2(
EVEL
bluessgmnger

The Hui 100th Anniversary Logo

Studio Development Elevations

Hui Vendor packets, including sife plan and as-builf
measurements for vendors and other grounds users

- 10x10 EXHIBITION
ON VIEW MARCH 14 - MAY 22
‘OPEN DALY 9.00AM - £00PM

KALUANUI ROAD

MALAMA WAO AKUA
ANATIVE SPECIES EXHIBITION
SEPTEMBER 15 - NOVEMBER 7

AN EXHIBITION IN COLLABORATION BETWEEN
HUINOTAU VISUAL ARTS CENTER & EAST MAUI WATERSHED PARTNERSHIP.

OURVISION

Hui No'eay Visual Ars Conler welcomes
more than 16,000 partiipants sach yeor 1o
o dibifions, fours &

provi
o our communiy, the
xking on o corefuly plonned
restoraton and rencwation
profect hotwill llow usf 1o crecfe new
Tearning faciies on our compus.

The Hof's new Bud Schasfer Woodworking
S vide o ote of he o,

sec on design, technique,
and creaive exploratin.

AT A GLANCE

The archiacural design hormonizes
with the existing historc buikdings.

Buiing assessment and design are complete.

The Huill povid beginning levlcourses
inwmpwngmﬁmmm

Esimated compltion dee: Fal 2017

cash/cHEcK

HUI NO'EAU
'VISUAL ARTS CENTER

FOR MORE INFORMATION
e O

ol

7

WALLEA FOOD & WINE CELEBRATION =
CENTRR

A FUNDRATSER FOR U NOYEAD VLSUAL AR

RO, NOVEMBERLL, 206+ 530 0 830M

STANDARD 1501 VIP $250 « A PORTION OF YOUR TCKET 1 TAK-DE f
IMITOTICET - URHASE TODAY S0) 26560« UINCEAL COM AT
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	The Nanz Company Advertising
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