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portfolio

Investment Offering Memoranda
Real estate offerings requiring branded identities, 
technical illustrations, data presentations, 
information graphics, and narrative story 
telling layouts. The offerings require continuous 
communication and collaboration with high 
level stakeholders from concept to delivery. 

NACUBO Brand Identity
Full rebranding of The National Association of 
College and University Business Officers. 

Residential Real Estate Marketing
Full branded identities and marketing for 
residential developments; including websites, 
events, virtual grand openings, signage, motion 
graphics, and digital & print advertising. 

The Nanz Company Advertising
Continuation and expansion of brand 
advertising for luxury hardware company, 
including product photography.

MusicGamingCon2020
Marketing and technical support for 
Virtual Music Gaming Convention in 2020. 
Includes heavy production of iterative design 
techniques to produce consistent and varied 
marketing materials and identity elements. 

Last Refuge of the Incompetent
A Santa Barbara, CA Radio Station KCSB 
Science Fiction show consisting of weekly 
themed discussions around a particular 
book, movie, or other artistic work interspersed 
with music inspired by said discussion.

Hui Noʻeau Visual Arts Center
Working along-side board members and 
on-site marketing managers, the Hui 
required a vast array of visual materials.
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Investment Offering Memoranda
Real estate offerings requiring branded identities, technical illustrations, data presentations, 
information graphics, and narrative story telling layouts. The offerings require continuous 
communication and collaboration with high level stakeholders from concept to delivery. 

The process of creating an 
offering memorandum in 
the real estate industry is 

elaborate. Ranging from 24 
to 300 pages, they are fast 

paced, short-windowed 
communications requiring 

a full branding effort and 
subsequent maintenance. 

Legal and style adjustments 
continue during the sale 

window in order to attract 
new potential investors.

I have created and 
directed hundreds of 

offering memoranda for 
Class A Trophy properties, 

land developments, 
and industrial parks.

In addition to narrative 
layouts and local market 

research, these pieces 
require maps, site plans, 

floor plans, aerials, photo 
manipulation, stacking 
plans, and information 

graphics. Importantly they 
also include the visual 

presentation of financial and 
leasing data that is often 

revised on a daily basis.

While the presentation 
of this information is itself 

impressive, the real key to this 
process is its flexibility. These 
documents are constantly 

revised and adjusted 
with new information and 
updated figures from VPs, 

legal departments, and 
other high level stake holders. 

These documents serve as 
the main source for other 

marketing communications.

On this page, you will find 
layout examples from 

a particularly complex 
offering memorandum 

for Miami Tower, a 47 floor 
Class A Trophy property 

in Miami, Florida.
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NEW YORK AVE
WASHINGTON,  DC

C O N F I D E N T I A L 
O F F E R I N G 

M EMO R A N D UM

OFFERING MEMORANDUM

A SUPERIOR PORTFOLIO OF SCALE AND SIGNIFICANCE PREDOMINATELY  
LEASED TO THE STATE OF WASHINGTON

STATE OF WASHINGTON
P O R T F O L I O

24-BUILDINGS   |   1,354,564 RSF   |   94.5% LEASED

I N V E S T M E N T  O F F E R I N G

1899 Pennsylvania Avenue, NW
Washington, DC

FINANCING 
MEMORANDUM

C A P I TA L

CONFIDENTIAL OFFERING MEMORANDUM

Confidential Offering Memorandum

The Rosslyn Portfolio
Rosslyn, ViRginia

Senior Loan Participation Interest

1000 Wilson Boulevard1100 Wilson Boulevard 1101 Wilson Boulevard

975 F Street, NW  Washington, DC

100% Leased, Class A Core Investment Opportunity
VERMONT AVE CONFIDENTIAL 

OFFERING 
MEMORANDUM

VERMONT AVE
WASHINGTON, DC

WILSON BOULEVARD
ARLINGTON, VA

RESEARCH AND MARKET BACKGROUND

APRIL 2021

PREPARED FOR

201 CHARLESN
O

R
T
H

CONFIDENTIAL OFFERING MEMORANDUM

CORE NATIONAL
LIFE SCIENCE

P O R T F O L I O

CONFIDENTIAL OFFERING
MEMORANDUM

C O N F I D E N T I A L  O F F E R I N G  M E M O R A N D U M

TOWER 2
A T  P R A T T  A N D  C H A R L E S

E X E C U T I V E  S UMMAR Y

3 0 5 , 0 0 0  R S F  T R O PH Y  Q UA L I T Y, 

T R A N S I T - O R I E N T E D  O F F I C E  I N  T H E  H E A R T  O F  B A L L S TON ,  VA

NORTH GLEBE

1 3 2 5  &  1 3 4 1  G  S T R E E T

O F F E R I N G  M E M O R A N D U M

FORT SAM
O F F E R I N G  M E M O R A N D U M

An operationally superior three building portfolio fulfilling several vital national security missions

OFFICE PORTFOLIO AT FORT SAM HOUSTON  |  SAN ANTONIO, TEXAS

L’ENFANT 
GALLERY

O F F E R I N G  M E M O R A N D U M

1442 Wisconsin Avenue NW, Washington, DC

F I N A N C I N G  M E M O R A N D U M

MISSION 
RIDGE

AT  WE S T F I E LD S

A  H I GHLY  S E CUR E , 
TWO  BU I LD ING  C AMPUS 
SUPPOR T ING  CU T T ING  EDGE 
C YBER SE CUR I T Y  OPER AT I ONS 
ANCHOR ED  BY  A  L ONG -T ERM
GOVERNMENT  L E A SE .

O F F ER ING  MEMORANDUM

O F F E R I N G  M E M O R A N D U M A ONE-OF-ONE MISSION-CRITICAL SINGLE-TENANT 
GOVERNMENT INVESTMENT OPPORTUNITY 

OFFERING MEMORANDUM

712 Pear Street SE 
Olympia, WA 98501 

724 Quince St SE 
Olympia, WA 98501

Two build to suit assets fully leased to the State of Washington in the heart of the State Capital

CAPITOL VIEW I & II

C A P I TA L

O F F E R I N G  M E M O R A N D U M

STONE RIDGE 
MEDICAL CENTER

O F F E R I N G  M E M O R A N D U M
429, 470-490 & 955 L’Enfant Plaza SW, Washington, D.C. 20024

L’ENFANT 
PLAZA

The following are cover samples of the hundreds of memoranda I have produced. Each project includes custom 
logos, colorways, and typography as well as illustrations and visual data presentation in harmony with its identity. 
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NACUBO Brand Identity
Full rebranding of The National Association of College and University Business Officers. 

Long time client NACUBO was in need 
of a brand refresh. The organization 

wanted to pivot away from conservative 
aesthetics and make a splash with a 

more modern and memorable identity.

We began with current employee surveys 
to determine how the organization 

views itself. The survey gathered user 
information on the current tone along 

with inputs on the new direction.

Using the employee survey 
results NACUBO’s brand identity 
shifted to a bolder and brighter 

oraganisational face.

With inclusiveness a core pillar of 
NACUBO’s mission much of the 

rebrand was devoted to clarity and 
readability. Our color pallet was 

tested and rules for contrast explicitly 
illustrated for employee use.

In addition to the brand elements 
and guidelines, deliverables included 

templates for employee use across 
multiple departments, such as 
PowerPoint Templates, Invoices, 

Advertisements, Social Media Posts, 
language Positioning and Tone of Voice. 

NACUBO’s Previous Identity

Like with many established 
groups in this space, 
NACUBO tended towards 
a reserved style. Efforts to 
break into a more dynamic 
approach can be noted. 
However, a reliance on navy, 
darker hues, and serif fonts 
pushed the organization’s 
branding efforts into a sea of 
similar styles.

NACUBO’S Previous Logo

NACUBO’S New Logo

https://designingintent.com
https://www.linkedin.com/in/brendan-mcbryan-b5b543b/
mailto:brendan.mcbryan%40gmail.com?subject=


brendan mcbryan | 678.772.0531 | designingintent.com | linkedin | cupertino | brendan.mcbryan@gmail.com

IMAGERY TREATMENTIMAGERY TREATMENT

Lifestyle photography and illustations should feature campus 
life, student success, smiling faces, college individuals, business 
professionals, etc. who represent and align with NACUBO’s DEI 
values. Images should be high-resolution and royalty-free, and 
display dramatic lighting, deep shadows, and vibrant colors to 
reflect the bold, innovative, and engaging tone of the brand.  
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B R A N D  G U I D E L I N E S

2 0 2 2

CLEAR SPACE AND MINIMUM SIZE
CLEAR SPACE 
To preserve the integrity of the logo and ensure maximum impact in 
environments where it appears with other elements, clear space must 
be maintained on all sides of the logo. The minimum clear space 
required is relative to the size of the logo and should be the height 
of the “O” in the wordmark. This means that you’ll need whitespace 
equivalent to about 1/4 the height of the logo.

MINIMUM SIZE 
When the logo is reduced, there is a point at which it becomes ineffective. 
By establishing a minimum size, it is ensured the logo is always prominent 
and readable. 

Print
When using the logo in print pieces the following specifications 
should be applied:

Standalone logo – should never be reproduced smaller than 1” wide. 
Name logo – should never be reproduced smaller than 1.5” wide. 
Tagline logo – should never be reproduced smaller than 1.5” wide. 

Digital
When using the logo in digital applications the following specifications 
should be applied:

Standalone logo – should never be reproduced smaller than 50 pixels wide. 
Name logo – should never be reproduced smaller than 100 pixels wide. 
Tagline logo – should never be reproduced smaller than 100 pixels wide. 

1.5” Minimum

100px Minimum 100px Minimum

1.5” Minimum1” Minimum

50px Minimum

Print:

Digital:

“O” = The minimum 
clear space required 
relative to the size of 
the logo and should 
be the height of the 
“O” in the wordmark

6 LOGO COLOR
COLOR AND PATTERN MISUSE 
To ensure the integrity and visual impact of the NACUBO logo (all versions), 
avoid the following pairings when working in color:

1. Full color logo on Future Blue

2. Full color logo on Azure

3. Full color logo on Mid Green

4. Full color logo on Sunshine

5. Full color logo on Tango

6. Full color logo on Steel

7. Full color logo on Anchor

8. White logo on Future Blue 30%

9. White logo on Sunshine

10. White logo on Tango

11. White logo on Anchor

12. Any logo version on a pattern that overpowers the logo

1. 2. 3.

7. 8. 9.

12.10. 11.

4. 5. 6.

8

TYPOGRAPHY

OVERVIEW
This typeface has become one of the most famous and 
popular typefaces in the world, setting new standards 
in terms of its form and number of variants. It is the 
quintessential sans serif font, timeless and neutral, and 
can be used for all types of communication. One of the 
top 10 web safe fonts. 

* If Helvetica font is unavailable, Arial is the approved backup font

HEADER
Bold

BODY
Regular

Runt doluptat doloresequas volupta turere quuntotatem illaborest quiam, abore id molum quam, odipsa 
quiam et offictaque delecae ctotatusame sint odiatem atur, cum ex exerum nullabo remperc iduntiore pa 
net eaque dolut volore pa si commoluptat.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

USAGE
Helvetica is among the most widely used sans-serif typefaces. 

Helvetica is a common choice for commercial wordmarks, 
including those for 3M, BMW, General Motors, J. C. Penney, 
Jeep, Kaiser Permanente, Kawasaki, Knoll, Kroger, Lufthansa, 
Motorola, Nestlé, Panasonic, Parmalat, Sears, Skype, Target, 
Texaco, Tupperware, and Verizon. Helvetica has been widely 
used by the U.S. government; for example, federal income 
tax forms are set in Helvetica, and NASA used the type on the 
Space Shuttle orbiter.

Helvetica*
51-Font Collection

ADVOCATE 

CLEAR 

BOLD/STRONG 
 
 

COLLABORATIVE/
ENGAGING 

CREDIBLE/ 
TRUSTWORTHY

INNOVATIVE
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COLOR CONTRAST COMPLIANCE

AA Compliant - Normal Text (Under 14pt)

Future Blue Azure Mid Green Sunshine Future Blue 30 Steel Tango Anchor Black White

Future Blue n/a Ok Exception Fail Fail Fail Fail Fail Fail Fail Pass

Azure Ok Exception* n/a Fail Fail Fail Fail Fail Fail Pass Ok Exception

Mid Green Fail Fail n/a Fail Fail Fail Fail Fail Fail Pass

Sunshine Fail Fail Fail n/a Fail Fail Fail Fail Pass Fail

Future Blue 30 Fail Fail Fail Fail n/a Fail Fail Fail Pass Fail

Steel Fail Fail Fail Fail Fail n/a Fail Fail Pass Pass

Tango Fail Fail Fail Fail Fail Fail n/a Fail Pass Fail

Anchor Fail Fail Fail Fail Fail Fail Fail n/a Fail Pass

Black Fail Pass Fail Pass Pass Pass Pass Fail n/a Pass

White Pass Ok Exception Pass Fail Fail Pass Fail Pass Pass n/a

AA Compliant - Large Text (18pt+ or 14pt+ bold)

Future Blue Azure Mid Green Sunshine Future Blue 30 Steel Tango Anchor Black White

Future Blue n/a Pass Fail Pass Pass Fail Pass Fail Pass Pass

Azure Pass n/a Fail Fail Fail Fail Fail Pass Pass Ok Exception

Mid Green Fail Fail n/a Pass Pass Fail Fail Fail Pass Pass

Sunshine Pass Fail Pass n/a Fail Pass Fail Pass Pass Ok Exception

Future Blue 30 Pass Fail Pass Fail n/a Fail Fail Pass Pass Fail

Steel Fail Fail Fail Pass Fail n/a Fail Fail Pass Pass

Tango Pass Fail Fail Fail Fail Fail n/a Pass Pass Fail

Anchor Fail Pass Fail Pass Pass Fail Pass n/a Pass Pass

Black Pass Pass Pass Pass Pass Pass Pass Pass n/a Pass

White Pass Ok Exception Pass Ok Exception Fail Pass Fail Pass Pass n/a
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IMAGERY TREATMENTIMAGERY TREATMENT
If the original image does not appear to fit this image standard, the image treatment can be achieved by using a photo editing tool, such as Adobe Photoshop or 
Lightroom, and adjusting the image with these approximate color ratios. Keep in mind, a highly edited image may need adjustments outside these ranges:

Contrast: +30–50%
and
Saturation: +5–10%
and
Vibrancy: +5–10%

BEFORE BEFORE

AFTER AFTER

Contrast: +30–50%
and
Saturation: +5–10%
and
Vibrancy: +5–10%
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COLOR PAIRINGS AND HIERARCHY
The primary or secondary colors should always
be the focal point in any composition. Only one
accent and one tertiary color should be used in any piece. 

Examples of Recommended Pairings:

1. Future Blue + Azure + Sunshine

2. Future Blue + Mid Green + Sunshine

3. Azure + Mid Green + Sunshine

4. Future Blue + Azure + Sunshine + Future Blue 30%

5. Future Blue + Mid Green + Sunshine + Tango

6. Mid Green + Azure + Sunshine + Tango

7. Future Blue + Azure + Sunshine + Steel

8. Future Blue + Mid Green + Sunshine + Anchor

1.

3.

2.

4.

5.

7.

6.

8.
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COLOR PALETTE

MID GREEN

ANCHOR

PRIMARY SECONDARY ACCENT TERTIARY

FUTURE BLUE

AZURE

SUNSHINE

FUTURE BLUE 
30%

STEEL

TANGO

ADVOCATE 

CLEAR 

BOLD/STRONG 
 
 

COLLABORATIVE/
ENGAGING 

CREDIBLE/ 
TRUSTWORTHY

INNOVATIVE
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TONE AND MESSAGING GUIDE

BRAND PROMISE

We are the go-to source of relevant financial information, solutions, tools, and resources for higher  
education business professionals. 

POSITIONING STATEMENT

Unite. Advocate. Innovate. NACUBO is a bold voice for college and university business and finance leaders,  
offering the resources, support, and solutions institutions need to thrive.  

TARGET AUDIENCES

College and university business professionals and other stakeholders, on and off campus, interested in higher 
education finance and administration issues:  

 PRIMARY 

     •   VPs of finance, administration, or business   
     •   CFOs  
     •   Accounting, tax, budget, investment,  
          and treasury professionals   
     •   Student financial services staff    
     •   Controllers   

 SECONDARY 
     •   Business partners   
     •   Institutional data professionals   
     •   Government relations staff  
     •   Other campus leaders and professionals  
          with a stake in finance and administration   
     •   Policymakers and standard setters   
     •   Students and their families   
     •   Members of the media   
     •   Other organizations and associations  
          dedicated to higher education  

TONE

                                                                                   Approachable, confident, guiding, direct, inclusive 
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W

NACUBO is a bold voice for college and university business and finance leaders,  
offering the resources, support, and solutions institutions need to thrive. 

POSITIONING
INNOVATE. UNITE. ADVOCATE.

ONE LINE: 
NACUBO is the leading source for campus business and finance professionals, providing 
voice, collaboration, and resources to tackle higher education’s evolving challenges.

25

Custom PowerPoint Templates

APPROACHABLE

CONFIDENT 

GUIDING

DIRECT

INCLUSIVE

OFF-PUTTING

CONFUSING

CLINICAL

IRREVERENT

POLARIZING

WE ARE WE ARE NOT
24

ATTRIBUTES SUMMARY

ADVOCATE
We elevate our members’ voices to 
advocate for solutions to the issues that 
affect higher education.

COLLABORATIVE/ENGAGING
We nurture a collaborative community 
through networking events and one-on-
one information-sharing opportunities.

CLEAR
We are deliberate and clear in our 
communication and actions.

BOLD/STRONG
We provide bold and critical information 
to our members when they need it most.

CREDIBLE/TRUSTWORTHY
We use data to inform our reports, making 
us the trustworthy and credible authority 
within the category.

INNOVATIVE
We are continually evolving and learning, 
bringing creative thinking and innovative 
solutions to our members.

27

EXAMPLES

 Our copy is active and bold, and it connects NACUBO to larger purposes and ideas. In certain instances, we 
personalize statements with the use of the first person, especially when referring to the NACUBO community.

NACUBO thrives on collaboration. The solutions and networks we’ve created are unparalleled because 
they’re built on the collective knowledge of our experiences. Our members are higher education business 

leaders from colleges and universities nationally. Together, they work as colleagues, not competitors, to find 
effective solutions to today’s challenges. 

For this reason, NACUBO plays an integral part in the higher education community. 

WHAT WE SAY. WHAT WE DON’T SAY.

Having a few rules about how we speak in regards to specific topics is crucial:

WHAT WE SAY WHAT WE DON’T SAY

- “Together, we are shaping the future of higher 
    education.”

- “We bring college and university business  
    leaders together to share, learn, and connect.”

- “We are NACUBO, the bold voice of higher  
    education business and finance.”

- “NACUBO is where campus business and  
    finance leaders thrive.”

- “NACUBO is the only way to succeed in higher 
    education.”

- “Unleash your inner leader.” 
 
- “We’re the greatest minds of higher education.”

NACUBO IS NACUBO IS NOT

Approachable, confident, guiding, direct, and inclusive Off-putting, confusing, irreverent, and polarizing
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PRESENTATION TITLE
PLACEHOLDER TITLE

PRESENTATION
DATE

Date Rorerept Aturiaspe
Estestion experfere voluptat. 
Erferrumquam, officid qui 
ne poreici volorer ibu, officid 
sament volor aceprorent illauta 
taspissim audam, alignis simus, 
omnis as aut etur. 

Icon/Image Placeholder

Date Rorerept Aturiaspe
Estestion experfere voluptat. 
Erferrumquam, off, officid 
icid qui ne poreici volorer 
ibusament volor aceprorent 
illauta taspissim audam, alignis 
simus, omnis as aut etur. 

Icon/Image Placeholder

Date Rorerept Aturiaspe
Estestion experfere voluptat. 
Erferrumqu, officid am, 
officid qui ne poreici volorer 
ibusament volor aceprorent 
illauta taspissim audam, alignis 
simus, omnis as aut etur. 

Icon/Image Placeholder

Slide Title

C
O

N
F

ID
E

N
T

IA
L

 P
R

E
S

E
N

T
A

T
IO

N

3

Employee 
Survey

Banner ad templates
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Residential Real Estate Marketing
Full branded identities and marketing for residential developments; including websites, events, 
virtual grand openings, signage, motion graphics, and digital & print advertising. 

The marketing for new 
residential developments 
often begins long before 

any groundbreaking. 
It runs parallel with 

development and ideally 
all units are sold before the 

buildings completion.

Depending on size and 
sales pace, the marketing 

of a particular property 
can last for months.

This requires the updating 
and refreshing of visual 

styles to grow and expand in 
order to take advantage of 
new trends and mediums.

A project will start with a 
kick off and research into 

the buildings location and 
position in the market. From 

there, our creative team starts 
with naming the building 

and proposing taglines.

Then communication 
graphics and brand 

identity production begins. 
Websites, advertisements, 

eblasts, and other support 
material are all prepared.

When building construction 
completes, events like 

Grand Openings(IRL and 
Virtual), cocktail parties 

and other inducements are 
planned and marketed.

I have worked with 
brokerages on marketing 

and selling out dozens 
of condominiums and 

apartments, typically in the 
Washington DC area.

Presented are two such 
developments. Modo, a 
25-unit condominium in 

Petworth, and The Tribeca, a 
99-unit residential apartment 

building in NoMa. 

modo: your next move.

The projected buyer for modo was young urban professionals 
in the market for their first home. Designed with a modern 
colorful aesthetic, the development aimed to attract 
cosmopolitan, dynamic individuals and couples. 

initial “splash” page

construction fence signage installation

window signage

tagline exploration

initial logo options

event invites

floorplan tearsheet

mododc.com at launch

These sophisticated, brand new 3 

bedroom residences featuring individual 

spacious layouts and roomy living dining 

communal areas, all complimented by 

state of the art amenities.

• Emoluptat occatur aut occus nim 

• autecto taepelita dolupient

• aut qui ut quibus quam quuntem 

• poribeatur aut et quo qui sum dit

• que eum nimoluptur sapicae

• aut qui ut quibus quam quuntem 

• poribeatur aut et quo qui sum dit

• ipitasp issimol orendanimus et mo cuptas 

3701 New Hampshire Ave NW, Washington, DC 20010

complete the form below



first name last name

phoneemail

message

features + finishes

the 
scene
an address that 
links you to it all

view floor plans

• Steps to the Georgia Ave/Petworth Metro station 

• Walk to restaurants, bars, shops, and lounges

•  Multiple bike & scooter stations

• Pedestrian paradise with a walkability score of 94 

• Bike score of 95

explore neighborhood

msg 
us
202-XXX-XXXX

your next move.

home
base
designed for 
connected 
individuals 

A fresh take on boutique urban living. 

The brand new Modo fits in perfectly with all that 

matters to you. Convenience, style, state of the 

art finishes, green efficiencies & outdoor space all 

designed to match a vibrant, dynamic lifestyle. 

your  
next 
move
where it all 
comes together

©2021 COMMUNITY THREE. ALL RIGHTS RESERVED.

3701 New Hampshire Ave NW, Washington, DC 20010

your next move.

three bedroom apartments
coming soon to petworth metro



sign up for updates

first name last name

phoneemail

your next move.

mododc.com

coming soon to 
petworth metro

your next move.

mododc.com

three bedroom
apartments

A B C D

N E W  H A M P S H I R E  A V E  ( 1 0  P A N E L S )

P A N E L  P R I N T 
Q N T Y :  3

P A N E L  P R I N T 
Q N T Y :  4

P A N E L  P R I N T 
Q N T Y :  4

P A N E L  P R I N T 
Q N T Y :  3

R O C K  C R E E K  C H U R C H  ( 1  P A N E L )

3  A D D I T I O N A L  P A N E L S  F O R  B A C K U P  ( N O T  F O R  I M M E D I A T E  I N S T A L L A T I O N )

A B C D C B C D C B

A

A B D

Modo Signage

Tagline Exploration: Modo

TAGLINES

C a r e l  C r e a t i v e     |     5 4 2 5  W i s c o n s i n  A v e n u e ,  S u i t e  6 0 0  ,  C h e v y  C h a s e ,  M D  2 0 8 1 5     |     3 0 1 . 9 6 8 . 2 3 8 9 

1

2

3

4

Lease your best life at Modo.

Where modern mood meets metropolitan moxie.

Your next move.

Urban energy to take on the world.

5

6

7

8

9

Where innovation inspires you.

Where the uninhibited inhabit.

Don’t dream it, come live it.  

Where your life happens.

One place, many things.  Welcome home to Modo.

10 Energy, Momentum, Home.

Logo Exploration: Modo

LOGO ROUND ONE

MODO

modo

mod o

modo

MODO

modo

M O D O

Floor plans are artist’s renderings and accuracy cannot be guaranteed. All room dimensions and area calculations are approximations. Plans and specifications are subject 
to change without notice or obligation. This document is for illustrative purposes only and is not part of a legal contract. See our Leasing Manager for specific details. 
© All Rights Reserved. 

UNITS
201 | 301 | 401 | 501 3 BEDROOMS | 2 BATHROOMS

Rock Creek Church Blvd

New H
am

pshire
 Ave

KITCHEN/LIVING/DINING
30'0" × 13'0"

W/D

DW

BEDROOM
11'6" × 10'6"

BEDROOM 
11'6" × 10'6"

BEDROOM
11'6" × 10'6"

BATH

BATH

your next move.

3701 New Hampshire Ave NW, Washington, DC 20010 | 202.753.5537 | mododc.com
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TRIBECA: DISCOVER A NEW ANGLE ON LIFE

Marketed to chic and luxury minded young professionals, TRIBECA was inspired by the iconic NYC 
neighborhood. Built on a base of black and cool grays, a gold pop color was used to signal wealth 
and status. Marketing included a highlight video and a virtual grand opening event. 

brochure leave behind

digital and social media 
advertisements

preview website

Highlight video stills

Featuring a mix of the 
sales team, developer 

and local business 
owners, the digital 

launch event offered 
an exclusive first look at 
the residences and life 

in the neighborhood. 
Requiring invitation, 

the event allowed 
brokers to sell directly 

to an eager audience. 
Potential buyers were 

able to get questioned 
answered in real time 

from the sales team.

ONE + TWO 
BEDROOM 

CONDOMINIUMS
FROM THE UPPER $400s

Sales Start This Spring

DISCOVER A 
NEW ANGLE 

ON LIFE, 
DISCOVER 
TRIBECA 

202.315.5428

N E WA N G L E D C .C O M
40 N S T.  N E

YOUR NEW VIRTUAL  
BACKGROUND

T R I B E C A D C.C O M

ONE + TWO BEDROOM CONDOMINIUMS
FROM THE UPPER $400s

VIRTUAL GRAND OPENING IN JUNE  
INVITE ONLY, S IGN UP FOR EXCLUSIVE ACCESS

L I V E AT T R I B E C A .C O M
4 0 N S T.  N E

   D I S C OV E R  A 
  N E W  A NGL E  
      O N L I F E , 
 DISCOVER  
   TR IBECA

STRUCTURALLY CHIC
TRIBECA, inspired by the iconic New York neighborhood 
and branded in homage to the street on which it sits, 
embodies the culture of urban l iving with well-appointed 
sophistication and unique style. Premium finishes, clean 
yet bold design, and astute attention to detail  set this 
new residence apart from all others.

A  V IBRANT LOCALE
Like its namesake, TRIBECA is perfectly positioned in a 
thriving mixed-use neighborhood and sits mere steps to 
both Union Market as well as the NoMa Metro. These new 
residences satisfy the need for a modern expression of a 
cultivated l ifestyle.

L IV ING
• 9’ ceil ings
• LG stacked washer/dryer

K ITCHEN
• Custom cabinetry
• Bosch appliances
• Concealed microwave
• Kohler Ludington sink
• Kohler Purist faucet
• Kohler Sensate touchless faucet  

(to include Kohler “Konnect”)***

BATH
• Custom vanity finishes
• Herringbone ti led bathroom
• Kohler Wellworth toilet
• Kohler Composed faucet 
• Kohler Mariposa bathtub
• Kohler Purist showerhead
• Kohler DTV Prompt Digital Showering*

• Kohler DTV + Upgraded Digital Showering  
to include Kohler “Konnect”**

• Veil  Intell igent toilets in Master Bath**

* Available on Floors 11-13

** Available in Penthouses 

*** Available in both

A  DC L IFEST YLE ,
A  NEW YORK 
STATE OF MIND

TRIBECA is at the forefront of next 
generation modern luxury, offering 
inspired amenities and convenience 
worthy of its namesake. Enjoy lush 
green spaces, a contemporary 
entertainment lounge, state of the 
art Fitness Center and expansive 
rooftop, all  the elements needed 
for a cultured urban l ifestyle in one 
premiere residence. LOBBY

The TRIBECA experience begins upon arrival with our state-of-the-art 
lobby serving as a premium portal to your front door. Well-appointed 
spaces and the finest finishes set a sophisticated tone suited for a 
luxury, urban l ifestyle.

ROOF TOP
The perfect escape from which to enjoy beautiful sunsets and 
gorgeous views. TRIBECA’s expansive rooftop is outfitted with lounge 
seating, a dining table and a fire pit ,  ideal for hosting friends or a 
quiet spot to soak in the sunshine.

LOUNGE
A great place for entertaining guests, watching movies with friends 
or working from home, this trendy lounge space features a beautiful 
entertainment center, marble wet bar and plentiful seating.

GARDEN
This lush green space is an ideal location to find peace in a fast-
paced city-dwellers l ifestyle. A beautifully landscaped oasis featuring 
a sundeck and loungers with plenty of green space, TRIBECA’s garden 
will  help residents find calm after a busy day.

D I G I TA L  L A U N C H E V E N T

G R A N D O N L I N E O P E N I N G

T R I B E C A D I G ITA L L A U N C H E V E NT

• Host a must-attend, digital grand opening 
event for Tribeca giving potential buyers an 
introduction to the sales team, hearing from 
the developers and getting a sneak peek into all 
Tribeca has to offer

• This nuanced webinar will introduce the 
building, showcase all the key elements of 
Tribeca as well as highlight proprietors in the 
surrounding neighborhood 

• Feature a mix of sales team, developer and 
local business owners

A N N O U N C E 
D I G ITA L LY

E N G A G E 
LO C A L LY

S C H E D U L E 
P E R S O N A L LY

D AY I N  T H E L I F E  S O C I A L  V I G N E T T E S 

Engagement 
• Promote through Tribeca, Urban Pace and 

featured local proprietors  social channels 

Outcome 
• Organic reach through shares on all 

relevant Tribeca partners
• Paid reach (metrics provided pre-spend)

T R I B E C A D I G ITA L L A U N C H E V E NT

A  REFRESHING DESTIN ATION

This well-appointed and perfectly-situated address is in the heart of NoMa. TRIBECA offers access to over 125 
shopping and dining destinations, as well as museums, Union Station, Capital One Arena, and more. One and a 
half blocks from Harris Teeter and the NoMa Metro Station, within close proximity to Union Market, a curated  
epicenter of dining and retail, as well as the newly opened La Cosecha, St. Anselm, Masseria, Sweet Science 
Coffee, and Wunder Garten, this address is both exclusive and convenient for urbanites on the go.
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Nanz Globe Ad

For years, Nanz’s most 
popular advertisement 

was a circular composition 
of catalog imagery (see 

sample on opposite page).

The Nanz Globe imagery 
was the next step for this 

advertisement campaign. 
I designed and created a 

process to produce “3D” 
globes created with Nanz 

products. This process 
started with jigs to place 
the piece in the correct 

position and capture the 
image to later compose.

These up-leveled globe 
ads replaced all instances 

of the circular ads across 
all publications.

I have a special fondness 
for this project because 
of the physicality of the 

production. Created long 
before common place 
digital 3D assets. Each 
image was positioned 
and photographed as 
seen, and composited 

into the final form. 

the nanz company

213 east 59th street new york  20 vandam street new york  765 n la cienega los angeles

by appointment  catalogue $20  tel 212 367 7000  www.nanz.com

The Nanz Company Advertising
Continuation and expansion of brand advertising for luxury hardware company, including product photography.
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A sampling of other print advertisements for Nanz. The ads appeared in a plethora of Magazines and industry 
broadsheets. These include, Absolute Magazine, Architectural Digest, Merchandise Mart,and Veranda magazine. 

new york    los angeles    chicago

212 367 7000     www.nanz.com

Nanz 
circular 
ad
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THE
HUI
APPOINTMENT

THE
HUI
APPOINTMENT

Art Affair Programs, main annual fundraiser and auction event for The Hui

ART AFFAIR 2015

AFeast for  theSenses
FRIDA & DIEGO

Lighthearted & fun—create memories TOGETHER! ! Whether you choose to celebrate your romantic 
wedding day at the Hui or another venue on Maui, we invite you to consider one of the fabulous 
experiences we offer at Hui No‘eau Visual Arts Center located in beautiful Upcountry Maui.

For Info & Pricing : (808) 572-6560×23 | weddings@huinoeau.com
2841 Baldwin Avenue, Makawao HI 96768 | huinoeau.com

To Have and To Hold

Creating Memories at The Hui

ART
AFFAIR

2 0 1 7

THE PARTY OF
THE CENTURY

ART AFFAIR 2019
YAYOI KUSAMA

OBSESSION WITH 
DOTS, ART & 

GIVING

Art Affair 2020
Salvador Dalí

A Surreal Celebration of 
Creativity & Giving

THE
HUI
APPOINTMENT

THE
HUI
APPOINTMENT

ANDY WARHOL
ART AFFAIR 2016

 CELEBRATE YOUR 
 15 MINUTES OF FAME 
 AT THE HUI 

For Info & Pricing : (808) 572-6560×23 | weddings@huinoeau.com
2841 Baldwin Avenue, Makawao HI 96768 | huinoeau.com

Hui No‘eau Visual Arts Center is a breathtaking romantic plantation manor with 
flowering gardens, glorious buildings, a panoramic lawn, reflection pond, solarium

and a stunning courtyard. Have a wonderful wedding on the magical Island of Maui at one 
of the only historic estates open to the public. Schedule a visit of this timeless treasure today!

To Have and To Hold Creating Memories at The Hui

2841 Baldwin Avenue
Makawao HI 96768

(808) 572-6560 | huinoeau.com

Timeless Like Your Love
The Hui’s 101 year old Kaluanui Estate 
continues to test the sands of time. Our 
25-acres filled with flowering gardens, 
a historic sugar mill and panoramic 
lawn create a romantic setting for up 
to 250 guests. Contact Hui No’eau 

to reserve your wedding date!

2841 Baldwin Avenue 
Makawao HI 96768

(808) 572-6560 | huinoeau.com

To Have & To Hold
Create lasting memories at Hui No‘eau.

Choose from private jewelry 
or glassblowing classes.

Contact the Hui to schedule your 
unique Maui wedding experience today!

Hui Noʻeau Visual Arts Center
Working along-side board members and on-site marketing managers, 
the Hui required a vast array of visual materials.

Located on a historic 
estate in Maui, the 

Hui houses multiple 
studios, a museum 

and a Waldorf school. 
The center positions 
itself as a hands on 

local art community 
with a mission to 

expand access to 
locals and vacationing 

tourists alike. The 
general aesthetic 
is one of teaching 

and proselytizing 
artistic endeavors.

Materials produced 
consisted of monthly 

event flyers, yearly 
fundraising event 

materials, direct 
mailers, signage, 

informational vendor 
packets, supplemental 

logos, and technical 
illustrations.

The Hui Weddings

Always looking for 
more engagement 
and use for the 
property, the Hui 
positioned the 
estate as a wedding 
destination. Informed 
its own identity as 
a non-profit art 
space, the Hui was 
successfully able to 
engage a previously 
untapped audience 
of potential customers 
without straying 
from its mission. 

Hui Weddings marketing material, 
including new logo, appointment cards, 

signage and advertisements. 
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Hui Vendor packets, including site plan and as-built 
measurements for vendors and other grounds users. 

Studio Development Elevations

The Hui 100th Anniversary Logo

A selection of mailers, brochures and signage

10×10 EXHIBITION
ON VIEW MARCH 14 – MAY 22 
OPEN DAILY 9:00AM – 4:00PM

HUI NO‘EAU VISUAL ARTS CENTER • (808) 572-6560 • HUINOEAU.COM

MĀLAMA WAO AKUA
A NATIVE SPECIES EXHIBITION

SEPTEMBER 5 – OCTOBER 30

HUI NO‘EAU VISUAL ARTS CENTER

MĀLAMA WAO AKUA
A NATIVE SPECIES EXHIBITION

SEPTEMBER 15 – NOVEMBER 7

AN EXHIBITION IN COLLABORATION BETWEEN
HUI NO‘EAU VISUAL ARTS CENTER & EAST MAUI WATERSHED PARTNERSHIP

SPONSORSHIP OPPORTUNITIES

EXHIBITION SPONSORSHIP
Mahalo to Hui No‘eau’s 2015 Exhibition Sponsors
2015 Annual Juried Exhibition: Jack Gray and Carolyn Schaefer 
Gray, Douglas and Jill Schatz, Robert and Frances Davidson
2015 Youth Art Exhibition: Colleen O’Shea Brady and her 
grandchildren Cosette Beloin, Orion Jones, and Oceane Jones
Malama Wao Akua: Tom Reed & Judy McCorkle of Aloha Recycling INC
Hui No‘eau’s Exhibition Program cultivates in the public a fuller 
appreciation of and interest in art, by promoting a cultural 
exchange, spurring dialogue, and enhancing awareness 
of and access to the visual arts, and ultimately creating a 
space for the visual arts on Maui. The Hui addresses the 
needs of artists in our rural community – both emerging and 
established – by providing them with access to opportunities 
that can effect positive change in their lives and careers and, 
in turn, the artistic communities that surround them. With up 
to eight community exhibitions annually, the Hui’s exhibition 
space invites the community to explore the visual arts through 
the work of these artists. We invite you to show your support 
for local artists with an exhibition sponsorship in 2016! 

CORPORATE SPONSORSHIP
Mahalo to Hui No‘eau’s 2015 Corporate Sponsors

Blue Ginger, Haleakala Ranch & Maui Coffee Roasters
Please support businesses that support the Hui! Haleakala Ranch, 
Maui Coffee Roasters and Blue Ginger made a great impact on 
the Hui’s success in 2014 and 2015. We thank them for their 
generosity and dedication to community visual arts education on 
Maui! Your business can make a difference! Join these exceptional 
Maui businesses in ensuring Hui No‘eau’s continued ability to 
provide meaningful visual arts education opportunities on Maui! For 
more information about Corporate Sponsorship and the incredible 
benefits you and your employees will receive as a token of our 
appreciation for your support, please contact the Development 
Office at 808-572-6560 ext. 25.
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HUI NO‘EAU
VISUAL ARTS CENTER

2841 BALDWIN AVENUE
MAKAWAO, HI 96768

(808)572-6560|HUINOEAU.COM

FREE ADMISSION
OPEN DAILY : 9AM - 4PM

MISSION: TO UNLOCK CREATIVITY THROUGH EXCEPTIONAL VISUAL 
ARTS EDUCATION AND TO ENHANCE THIS ENDEAVOR THROUGH 

THE PRESERVATION OF THE HISTORIC KALUANUI ESTATE

2016 ANNUAL APPEAL
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Hui No‘Eau
Wailea

F o o d  &  W i n e

C e l e b rat i o n
Friday, November 18, 2016

 5:30 to 8:30pm

Hui No‘Eau
Wailea

F o o d  &  W i n e

C e l e b rat i o n
Friday, November 18, 2016

 5:30 to 8:30pm

Hui No‘eau 
Wailea Food & Wine Celebration
A fundraiser for Hui No’eau Visual Arts Center
Friday, November 18, 2016 • 5:30 to 8:30pm
Standard $150 | VIP $250 • A PORTION OF YOUR TICKET IS TAX-DEDUCTIBLE!
Limited Tickets - Purchase today! (808) 572-6560 • HUINOEAU.com/art-events

Wahi Pana Auwahi
June 30 – August 3

Solo Artist Exhibition

Cudra Clover 
Hysteria

MARCH 9 – APRIL 13

V O Y A G I N G 
A THEMED EXHIBITION AT HUI NO‘EAU

MAY 20TH - JULY 28TH

HUI HOLIDAYS 2015
NOVEMBER 9 - DECEMBER 24

FIRST NIGHT CELEBRATION
TUESDAY, DECEMBER 1ST, 5-8PM

Take part in the season of giving!
Shop local for hand-crafted, 
Maui made gifts & support artists 
in our community at Hui No‘eau!

2018 HUI NO‘EAU JANUARY 12 – FEBRUARY 16

Annual
Juried

Exhibition

WELCOME! 

On behalf of the 
Board, staff, faculty, 
and members of Hui 
No‘eau Visual Arts Center, it 
is a delight to welcome you to 
Art Affair 2019: Yayoi Kusama!

For over 80 years Hui No‘eau 
has aimed to ensure that access 
to the visual arts is part of everyday 
life on Maui. With the support of 
our community, we continually strive 
to achieve our mission to unlock 
creativity through exceptional visual 
arts education and to enhance this 
endeavor through the preservation 
of the historical Kaluanui Estate. 

With your help, the Hui brings happiness 
and greater well-being to so many in 
our community—and especially to 
those who truly need it. Thank you 
for recognizing that self-expression, 
imagination, and making things with 
your hands are vital to living a full life!

It is with our deepest appreciation 
that we welcome and thank you 
for joining us in our commitment 
to community visual arts 
education for another 100 
years at Hui No‘eau 
Visual Arts Center! 

iii

MAHALO

MAHALO TO OUR 2019 CORPORATE MEMBERS & 
EVENT SPONSORS!

Mahalo nui loa for joining us at the historic Kaluanui estate for the 27th Annual Art Affair auction 
and benefit, Yayoi Kusama! This celebration represents a powerful demonstration of the community 
coming together for a common cause—to help ensure Hui No‘eau Visual Arts Center’s continued 
ability to offer exceptional and meaningful opportunities in the visual arts. Thank you for your 
ongoing support!

We extend our deepest gratitude to the over 100 generous artists who 
submitted artwork to support our live and silent auctions tonight. Also, 
a big mahalo to the many individuals and businesses that donated 
unique packages, gifts, and certificates to this year’s auction! 

From the bottom of our hearts, thank you to our Art Affair 
Committee members: Judy Bisgard, Sandra Florence, Tim 
Garcia, Shannon Hoekstra, Mercy Palmer, Caroline Killhour, 
Marina Happaney and Erin Wooldridge and all Hui 
staff who have worked hard to make this an exceptional 
community celebration of the highest caliber. The Hui is 
also grateful to Hui Angels Taylor Binda, Christina Jones, 
Brooke Larson, and Jesse Thompson for their vision and 
hard work in making tonight’s decorations so outstanding!  

We are thrilled to welcome back Kip Toner, one of the 
nation’s premier benefit auctioneers, for the 17th year! Thank 
you, Kip, for facilitating an incredible live auction experience. 
We would also like to extend a heartfelt mahalo to Emma White 
for acting as this year’s announcer. 

We are honored to present Hui No‘eau’s 2019 Corporate Members: 
Blue Ginger, Maui Coffee Roasters, & Haleakala Ranch Company! 
These exceptional Maui businesses ensure Hui No‘eau’s continued ability to 
provide meaningful visual arts education opportunities on Maui! Mahalo to tonight’s 
Corporate Table Sponsors Bank of Hawai‘i. Event sponsors include: Maui Printing Company & Pau 
Maui Vodka. Thank you for helping make this event a great success! 

Hui No‘eau Visual Arts Center is so proud of all that we accomplished in 2018 thanks to the 
generosity of our incredible donors, members and volunteers and we look forward to a bright 2019. 
Mahalo to all of you for your dedication to Hui No‘eau! 
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YES, I APPRECIATE 
CREATIVE 

PERSPECTIVES AND 
TECHNIQUES FROM 

AROUND THE WORLD!
The Hui’s Visiting Artist 

programs bring recognized 
artists from other islands, the 

mainland, and around the 
world to Maui to share their 

creativity & knowledge.

YES, I BELIEVE 
ARTS EDUCATION 

ENCOURAGES 
CIVIC ENGAGEMENT 

AND ENHANCES 
WELL-BEING!

People who participate 
in the arts care about our 

community and contribute to 
making Maui a better place to 

live, work, play, and visit!

YES! I BELIEVE 
ARTS EDUCATION 
IS VITAL FOR OUR 

YOUTH, IMPROVING 
STUDENT ACADEMIC 

PERFORMANCE 
AND PROVIDING 
JOB READINESS!

Students who participate in 
the arts have higher GPAs, 
test scores, and are more 
likely to stay in school. Art 
students also develop the 

creative skills most desired by 
today’s employers.

9

AT A GLANCEOUR VISION
The architectural design harmonizes 
with the existing historic buildings.

Building assessment and design are complete.

The Hui will provide beginning level courses 
in woodworking for youth and adults.

Estimated completion date: Fall 2017

WAYS TO GIVE
Every gift makes a tremendous 
difference! Make a tax-deductible 
donation today by selecting one 
of the following options.

CASH/CHECK
VISIT THE HUI OR SEND A CHECK TO:
Hui No‘eau
2841 Baldwin Avenue
Makawao, HI 96768

CREDIT CARD
We accept all major credit cards. 
Visit huinoeau.com/donate today to 
make a tax-deductible contribution 
or call (808) 572-6560.

PLANNED GIVING
Gifts may be made through a simple 
bequest, life insurance policy, IRA, 
gift of stock or other planned gift.

FOR MORE INFORMATION
Please contact our Development Office: 
(808) 572-6560 ext. 25 
erinw@huinoeau.com

HUINOEAU.COM

Hui No‘eau Visual Arts Center welcomes 
more than 16,000 participants each year to 
our 300+ classes, exhibitions, tours & art-
related events. In order to provide greater 

educational resources to our community, the 
Hui is embarking on a carefully planned 

building restoration and renovation 
project that will allow us to to create new 

learning facilities on our campus.

The Hui’s new Bud Schaefer Woodworking 
Studio will provide a state of the art, 

fully equipped artist space where 
students will be offered woodworking 

instruction focused on design, technique, 
safety, and creative exploration. 
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	Investment Offering Memoranda
	Real estate offerings requiring branded identities, technical illustrations, data presentations, information graphics, and narrative story telling layouts. The offerings require continuous communication and collaboration with high level stakeholders from 

	NACUBO Brand Identity
	Full rebranding of The National Association of College and University Business Officers. 

	Residential Real Estate Marketing
	Full branded identities and marketing for residential developments; including websites, events, virtual grand openings, signage, motion graphics, and digital & print advertising. 

	The Nanz Company Advertising
	Continuation and expansion of brand advertising for luxury hardware company, including product photography.

	MusicGamingCon2020
	Marketing and technical support for Virtual Music Gaming Convention in 2020. Includes heavy production of iterative design techniques to produce consistent and varied marketing materials and identity elements. 

	Last Refuge of the Incompetent
	A Santa Barbara, CA Radio Station KCSB Science Fiction show consisting of weekly themed discussions around a particular book, movie, or other artistic work interspersed with music inspired by said discussion.

	Hui Noʻeau Visual Arts Center
	Working along-side board members and on-site marketing managers, the Hui required a vast array of visual materials.


